
New recruits needed for the  
Black Butter volunteer army
Corporate Partnership Opportunities - Black Butter Festival



Black Butter Festival
Support a three-day community event at the National Trust for Jersey’s headquarters in St Mary 
for all the family. Help us to keep our cultural traditions alive. 

    Why we need your help 

• In the late 18th century, cider production in  
Jersey accounted for around 25% of land use 
with annual production peaking at 1.6 million 
gallons. Between 1600 and 1700, twenty percent 
of Jersey’s arable land was made up of orchards. 
Cider was made by farmers to give to their staff, 
making up part of their wages. A great tradition 
that existed was the making of Black Butter.  
Cider making began to decline in the 19th  
century, however Jersey’s gene bank of unique 
cider apple varieties has been kept alive by  
enthusiasts and conservationists including the 
Trust who care for many orchards across  
the Island.  

• Every year, over three days in October, an army 
of volunteers gathers for the Trust’s black butter 
festival, keeping this ancient tradition alive. 
Thousands of apples picked from the Trust’s 
orchards are transformed into a delicacy known 
as Black Butter (Le Nièr Beurre in Jerriais).  
The Trust’s Black Butter is unique in that it is 
made exclusively with varieties of traditional 
Jersey cider apples (France and Romeril), spices, 
lemons, liquorice and sugar, without artificial 
additives, and continuously stirred over  
an open fire for 24 hours.

    What are the benefits?  

• Corporate volunteering: Access to green spaces is 
proven to boost mental health and physical wellbeing. 
Our Rangers would love your staff to get involved in 
picking the apples in the weeks leading up to  
the event.  

• Community engagement: Last year’s army of  
volunteers peeled more than 1,330lbs of apples and a 
team of hardy helpers worked in shifts throughout the 
night to stir the vast cauldron (bachin) of Black Butter 
over an open fire. Your company will be associated 
with this iconic community event, helping to keep  
local culinary traditions alive, but at the same time 
have the opportunity to involve staff, help to build 
team work and integrate into a traditional  
community event. 

• Publicity: Article in main body of the Discover  
magazine (distribution 5,000 copies)

• Press Release 
• Sponsorship acknowledged in all social media posts
• Sponsorship acknowledged in the Events diary and  

on Eventbrite
• Branding at event location as and when appropriate
• Branded banner ads for event activity for social  

media sites 
• Roadside banners
• Interpretation on site as and when appropriate

   
£

IN THE REGION OF

£5,000
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Corporate Partnership
Opportunities

Contact our Marketing and Events Manager: donna@nationaltrust.je 

To cover marketing, ingredients, marquee and infrastructure hire,  
entertainment and children’s activities.


