
Together, each step helps us make huge strides
Corporate Partnership Opportunities - Walking through Autumn



Walking Through Autumn Festival
The Trust is responsible for 170 sites, 19,000 metres of footpaths and 31 historic buildings and has a wide range of  
supporters with specialist know-how in fields such as botany, marine biology, ornithology and local history. The Trust also 
works with qualified Blue Badge accredited guides. To showcase Trust lands and properties, an annual, week long walking 
festival is established and staged each Autumn to local residents and visitors offering upwards of 20 guided walks with 
‘behind the scenes’ opportunities at specific locations. Walks are free for members and there is a charge of £10 per walk for 
non-members.

    Why we need your help 

• The Trust’s vision is to permanently protect 
Jersey’s natural beauty, rich wildlife and historic 
places for everyone to enjoy and experience.  
The annual walking festival helps to showcase 
the island and inspire more people to care for 
and support the environment and the Trust in 
the work that it does. 

• As a totally independent charity with no grants 
from the Government, the Trust is reliant on 
membership subscriptions. This festival helps 
highlight the work of The Trust and creates more 
reasons to join.

    What are the benefits?  

• Walking is the best way to see the Island, its nature and 
wildlife and is one of the main reasons to visit the Island 
in the autumn, especially when linked to heritage.

• The walking festival will enable residents and visitors to 
access sites and locations and provide ‘behind the scenes’  
opportunities at a particularly lovely time of the year.

• Marketing and promotional opportunities. 3000+ printed 
festival programmes detailing the week’s activities will be 
produced and branded on the front cover and inside on 
the locator map with the sponsor’s logo. These festival 
programmes will be distributed to all members, parish 
halls, garden centres, cafes and other outlets in the lead 
up to the event.

• A digital festival programme will be available and  
distributed to all tourism establishments, visitor  
attractions and Tourism Information. 

• Article in main body of the Discover magazine (2 pages)
• Sponsorship acknowledged in all social media posts
• Sponsorship acknowledged in the Events diary and on 

Eventbrite
• Branding at event location as and when appropriate
• Branded banner ads for event activity for social  

media sites 
• Interpretation on site as and when appropriate
• Production of a specific press release which is sent to all 

local media and which will be followed up with interviews 
and articles.

• Brand association with the Trust and its  
environmental credentials.
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Contact our Marketing and Events Manager:  
donna@nationaltrust.je

IN THE REGION OF

£5,000
For guides and marketing materials


